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WORD OF MO

IT CAN BE EASY TO FORGET HOW EFFECTIVE SPREADING THE WORD IN
PERSON CAN BE.

UM has some outstanding examples of leveraging the people at the university to support their UMontana app launch.

For starters, they notified student affairs units, asking that they share the news with students including academic advisors,
Office for Student Success, Registrar’s Office, and more. They also plan to staff a table at a Resource Fair/Welcome event
taking place this coming fall to engage with new students, promote the app, and assist students in downloading it and

logging in.

PROMOTING YOUR APP ISN'T A LAUNCH-ONLY NEED FOR THE
MARKETING DEPARTMENT

An app promotion plan is never complete. UM started their on-going promotion strategy by having bi-weekly meetings with
development teams, university relations, and campus staff to keep everyone on the same page. Even an entire semester
after the initial launch of the app, UM teams continued to have monthly meetings.

It's also important to take advantage of popular events if you can incorporate an app promotion strategy. UM found

an outstanding opportunity by migrating their ASUM student government elections from Banner, which had a history

of technical issues, to their campusM app. UM started conversations about making this migration a semester early. In
discussions with the student government, they identified pain points with the old system and ways in which improvements
could be made to elections management, results analysis, and the student experience.

After those initial discussions, they began weekly meetings to develop this custom functionality within the campus,
powered UMontana app. For example, one requirement was that students must be eligible to vote according to certain
criteria. So they built a voter authentication check within the functionality.

The elections themselves lasted for 48 hours and 3 push notifications were sent to promote the voting. Since the app was
required to vote in the elections, over 600 students downloaded the app for the first time!

The student government even made this marketing video and promoted it on Facebook in order to get the word out about
the new functionality.
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A CRITICAL COMPONENT TO A
SUCCESSFUL CAMPUS APP LAUNCH
IS THE TECHNOLOGY THAT’S
CHOSEN TO POWERIIT.

The UMontana app is powered by campusM.

campusM puts a significant emphasis
on consolidating campus services

and technologies into an integrated
app that changes based on the user.
Personalization is central to the
campusM strategy for making a usetul
app experience for its users.

To learn more about how campusM can transform your campus
services into a personalized mobile experience, schedule a demo

with a campusM account manager!

campusM.com

Email for more information Visit us on
SALES@CAMPUSM.COM TWITTER @_campusM_



