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UM used email in various ways to promote the app. While  it is 
straightforward, it’s important to focus most on the subject line of 
the email to ensure the student opens it! In the body of the email 
quickly explain why the app is useful.

Specifi c to their integration of Moodle into the UMontana app, UM 
has been kind enough to provide an example of email copy that 
performed well for them:

The University of Montana’s web team is proud to announce that the UMontana 
mobile app is now home to Moodle, giving students a fast and easy way to access 
everything from course resources to grades and due dates. Moodle joins many other 
UMontana mobile app tools that assist anyone at UM be more productive, from 
checking the bus schedule to seeing what the Food Zoo has cooking.
�
To download, go to
www.umt.edu/mobile/ or search UMontana in the App Store or Google Play.
�
The UMontana app is a suite of mobile services that includes access to information, 
integration with UM academic tools, and the ability to conduct University business 
from your phone, tablet, or the web.

Questions?
Contact UMOnline Helpdesk, 243-4999.

eMail
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word of MoUth 
& live events

it can be easy to forget how effective spreading the word in 
person can be.
Um has some outstanding examples of leveraging the people at the university to support their Umontana app launch.

For starters, they notifi ed student aff airs units, asking that they share the news with students including academic advisors, 
Offi		ce	for	Student	Success,	Registrar’s	Offi		ce,	and	more.	They	also	plan	to	staff		a	table	at	a	Resource	Fair/Welcome	event	
taking place this coming fall to engage with new students, promote the app, and assist students in downloading it and 

logging in.

proMoting yoUr app isn’t a laUnch-only need for the 
Marketing departMent
An	app	promotion	plan	is	never	complete.	UM	started	their	on-going	promotion	strategy	by	having	bi-weekly	meetings	with	
development teams, university relations, and campus staff  to keep everyone on the same page. even an entire semester 
aft er the initial launch of the app, Um teams continued to have monthly meetings.

It’s also important to take advantage of popular events if you can incorporate an app promotion strategy. Um found 
an	outstanding	opportunity	by	migrating	their	ASUM	student	government	elections	from	Banner,	which	had	a	history	
of technical issues, to their campusm app. Um started conversations about making this migration a semester early. In 
discussions with the student government, they identifi ed pain points with the old system and ways in which improvements 
could be made to elections management, results analysis, and the student experience.

aft er those initial discussions, they began weekly meetings to develop this custom functionality within the campus, 
powered Umontana app. For example, one requirement was that students must be eligible to vote according to certain 
criteria.	So	they	built	a	voter	authentication	check	within	the	functionality.
 
The	elections	themselves	lasted	for	48	hours	and	3	push	notifi	cations	were	sent	to	promote	the	voting.	Since	the	app	was	
required to vote in the elections, over 600 students downloaded the app for the fi rst time!

The student government even made this marketing video and promoted it on Facebook in order to get the word out about 
the new functionality.
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A critical component to a 
successful campus app launch 
is the technology that’s 
chosen to power it.
The UMontana app is powered by campusM. 

campusM puts a significant emphasis 
on consolidating campus services 
and technologies into an integrated 
app that changes based on the user. 
Personalization is central to the 
campusM strategy for making a useful 
app experience for its users.

To learn more about how campusM can transform your campus 
services into a personalized mobile experience, schedule a demo 
with a campusM account manager!

campusM.com

Visit us on 
twitter @_campusM_

Email for more information 
sales@campusM.com


